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The Vision Council Shipments Reports
Eyewear and Accessories Division, 2008
Member Procedures and Due Dates

Due Dates
	Data Months
	Data Submitted to Industry Insights

	January, February and March 2008
	April 18

	April, May and
June 2008
	July 18

	July, August and
September 2008
	October 17

	October, November and December 2008
	January 16, 2009


General Information

· Do not add or remove columns or rows from any of the worksheets.
· If cell contents must be changed before saving the workbook, do not use “delete” or "clear”. Use the “undo” command.
· If there is no shipment of an item, leave the cell blank. Do not use zeroes to designate no activity.
· E-mail submissions of the Excel spreadsheet should be transmitted as attachments.  If you send an encrypted file you must inform Greg Manns (telephone:  (614) 802–2310, ext. 108) of the password.  E‑mail address:  gmanns@industryinsights.com. Street address: Greg Manns, Vice President; Industry Insights, Inc.; 355 E. Campus View Blvd. Suite 180; Columbus, OH  43235.
· Industry Insights will initiate confirmation that your data have been received.  If you do not receive a confirmation that your data were received by the due date you must investigate with Industry Insights how to repair your status.
· If data will not be submitted on time, inform Steve Kodey of the expected date.  Telephone:  703-740-1095; e-mail: skodey@thevisioncouncil.org.
Market Protection/ Challenge Procedures

A member may challenge the reporting of data if its market share meets certain parameters.  A successful challenge will obscure the data item and one other in the report.  A member who expects to be eligible for a challenge explicitly requests at the time of data submission that Industry Insights investigate the eligibility and implement the challenge, as appropriate.

· Market share is measured by the “Shipped in Dollars” or the “$” reported by an individual member expressed as a percent of the sum of all members’ “Shipped in Dollars” or “$”.

· The parameters a member’s data must meet for a challenge to succeed are:

1. A member’s market share exceeds 70% of the total, regardless of the number of members submitting data.  Example:  10 members’ market share total 30%, the 11th member’s share is 71%, then the 11th member is eligible for a challenge.

2. If there are two or fewer members submitting data either is eligible for a challenge, regardless of market share.  Example:  one member’s market share is 65%, a second member’s share is 35%, then either is eligible for a challenge.

3. If there are exactly three members submitting data and one member’s market share is less than 10%, either of the other two members is eligible for a challenge.  Example:  One member’s market share is 9%, a second member’s is 31%, a third member’s market share is 60%, then both the second and the third members are eligible for a challenge.

· Industry Insights determines a successful challenge by considering the eligible member’s market share for the current month with the previous two quarters’ market share.  Example:  Current quarter is third, then the first second and third quarters determine eligibility for Q3.

· If there are the same number of members submitting in the category each of the three quarters then the average of the eligible company’s market share of all three quarters determines the success of the challenge.

· If there are not the same number of members submitting in the category each of the three quarters then the member must have been eligible in each of the three quarters for the challenge to succeed.  Exception:  if the category wasn’t submitted by any participating member during both of the previous quarter then only the current quarter’s market share determines the success of the challenge.

· A challenge will endure until the beginning of the next quarter.

· Before issuing a report that does not include a challenge that had succeeded for the report(s) of the quarter immediately prior, Industry Insights will notify the affected member(s) that its/their prior challenge is not successful current.

Shipments Report Definitions

Report all shipments to customers: retail establishments, chain stores, dispensaries, laboratories, government contracts, etc.
Units
All frames shipped.  One frame is one unit.  If no units, leave blank.

Dollar Valuation
Dollar value of shipments, less discounts. Dollar value of Credits/ Returns/ Exchanges equals the value at time of shipment to the customer. If none, leave blank.

Domestic Shipments
Frames shipped to customers located within the United States.

International
Frames shipped to customers located outside the United States.

Shipments

Branded
A frame from a manufacturer or importer line identified by the consumer with a widely recognized name of the frame collection, licensor, or designer, on the packaging and the frame (usually the temple). Please only report “net” shipments of branded frames (gross shipments – returns and exchanges).
Examples of brands:  Brooks Brothers, DKNY, Fendi, Gloria Vanderbilt, Guess?, Seiko.
Non-Branded
A frame that carries a name not widely recognized by the consumer, or that carries no manufacturer or importer name/ logo. Private-label frames fall into this category, unless they also carry brand identification on the frame and the package. Please only report “net” shipments of non-branded frames.
Examples of non-brands:  Charmant, Logo Paris, Rodenstock, Sàfilo.

Private-label
Reported as Non-Branded frames. Frames manufactured for a designated retailer.

Example of private label frames: Wal-Mart.

Designer 
Reported as Branded frames. Frames sold pursuant to a license agreement with a designer/ celebrity.  Licensee may or may not own the designer name.

Sales Units by
Refer to net prices after discount. If no units shipped, leave blank. Please only report “net” 

Price Points
shipments of frames, sunglasses and readers by price point.
Metal 
Frames/ sunglasses comprising metal “fronts.” Rimless or nylon suspension frames with metal tops, bars, bridges, or temples. Please include shipments of metal “semi-rimless” frames here (the top or bottom is held in place by the frame). Please only report “net” shipments of metal frames.
Plastic
Frames/ sunglasses comprising non-metal “fronts,” regardless of temple.  Examples include Zyl, Optyl, Proprianate, Kevlar, and Nylon. Please include shipments of plastic “semi-rimless” frames here (the top or bottom is held in place by the frame). Please only report “net” shipments of plastic frames
Rimless
“Full rimless” frames consisting of a 3-piece mount (bridge and two temples). These products include frames mounted with a screw/hex nut system, plug system, notch and cord system, fixing pin system, cement mount system, or any other mounting system consisting of the 3-pieces as defined. Shipments of both plastic and metal rimless frames should be included in this category; however all rimless frames should NOT double counted in the “metal” and “plastic” categories mentioned above. Please only report “net” shipments of rimless frames
Credits/ Returns/
Report as a positive number. Number/ dollar valuation of merchandise

Exchanges
returned to you by your customer, post shipment. Do not include returns of over‑shipments. If none, leave blank.

Sunglasses
Non-prescription sunglass shipments.

Clip-on
Only clip-on sunglasses are reported as clip-on units. The underlying ophthalmic frame (if there is one) is reported as a frame unit. Please only report “net” shipments of clip-ons
OTC Readers
Reading glasses that are sold as ready made (with magnification lenses in frames) and only provide general magnification. They use a general PD (pupil distance) and do not correct for astigmatism, prescribed prism and/or anisometropia. Please only report “net” shipments of OTC readers
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